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some independent local packing-house for the packing of
the fruit.

Under the head of independent grower-shippers are in-
cluded certain large growers who have sufficient acreage
to warrant a packing-house of their own. In most cases
such shippers have old and especially favorable connec-
tions in certain markets where their reputation is high and
their old customers secure. Independent shippers usually
have some special or unique advantage which relieves
them, to an extent, from the common vicissitudes of the
market. The chief stockholder in a large hotel in Chicago
or Boston, for instance, who owns a winter home in an
orange grove in California, will naturally ship his fruit to
his own hotel for consumption.

Independent associations are groups of small growers
who have united together in building a cooperative pack-
ing-house, yet who for some reason have not affiliated with
the Exchange, but sell their fruit through commission men
in the various markets. Many of these associations who
think they are doing* a little better outside the Exchange
would quickly join and support the Exchange should it
ever appear in danger of failure through lack of support.
They prefer for the present, perhaps, to sail in the calm
water close under the lee of the Exchange.

THE   CALIFORNIA  FRUIT   GROWERS'   EXCHANGE
This great cooperative organization of growers is the
child of necessity. The season of 1892-93 was particu-
larly disastrous as far as turning fruit into money was
concerned, and the market conditions and arrogance of